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NEWS & VIEWS

Lakeshore General Hospital set for eighth annual
gastronomic evening on Monday

THRIFT SHOPS FOR NOVA
Storewide 1/2 Price Sale

Sat & Sun.,March 24t & 25%, 2018 » 10 am to 4 pm
: * Clothing

'y e (Casual & Formal Dresses % s A"E
e Shoes * Bags
» Household Goods ¢ China % SA"E' "

» Jewellery * Toys * Books

SAVE!!! /

Four Locations:
2750 St. Charles Blvd.
Ste. Anne de Bellevue Kirkland Beaconsfield

514-457-1642 | 514-697-6692 | 514-694-8417

SALE DOES NOT APPLY TO FURNITURE
www.thriftshopsfornova.com

All proceeds go to NOVA West Island. Follow us on Facebook:
“Boutiques d’occasion pour NOVA/Thrift Shops for NOVA”

321 St-Jean Blvd. 449 Beaconsfield Blvd.

Plaza Pointe Claire

43 Ste. Anne

514-697-8457

TREATMENTS FOR
THE WHOLE FAMILY

Laser for fungal toenails
Ingrown Toenails
Traumatic & Athletic Injuries
Warts - Diabetic Foot Care
PLUS Surgeries & Orthotics

Visit our website for a complete list of services

Dr. Louana lbrahim, Podiatrist

3883 boul. St. Jean, Suite 401, D.D.O
514-908-2210
1565 boul. de I'Avenir, Suite 212. Laval
450 668-5501

i' . CLINIQUE
PODIATRIQUE
;_ l_ DE L'AVENIR

www.monpodiatre.com

Receipts available for your private insurance & taxes

SOAP GOES
ON YOUR BODY.
THE BOX GOES
IN THE BIN.

See what else goes in the bin
for better recycling at:

RECYC-QUEBEC.GOUV.QC.CA

Cohen

Since the Bdton Rouge Steak-
house & Bar (www.batonrouge.
ca) chain made its debut in Laval
26 years ago, it has grown to 29
locations, with a 30th set to open
soon in St. Hyacinthe.

The trademark of each venue is
giving back to the community. I
dined at the Dollard des Ormeaux
facility on Boulevard St. Jean last
week, where owners John Frintzi-
las, Peter Gianopoulos and Jim-
my Sotiropoulos are gearing up
for their annual fundraiser next
Monday, March 26 benefitting
The Lakeshore General Hospi-
tal Foundation. This marks the
eighth annual gastronomic eve-
ning. Some $500,000 has been
raised since its inception.

“A lot of Montreal establish-
ments just don’t have the philos-
ophy that it is good business to be
active in their community,” says
event chairman Dr. Fiore Lalla of
the LGH’s psychiatry department.
“The owners of Baton Rouge are
true gentleman and caring hu-
man beings who really know what
giving back to the community
entails. The Baton Rouge has be-
come a real West Island institu-
tion. They look after their clien-
tele and their staff as if they were
family.”

The objective for this year is to
try and surpass last year’s gain of
over $52,000. More than 50 auc-
tion items were generously do-
nated for the event and they range

At last year's event DDO co-owners Jimmy Sotiropoulos and John Frintzilas,
present LGHF Managing Director Heather Holmes with a cheque.

in value between $50 and $2,000.
The Baton Rouge menu features
many tempting choices, notably
the trademark famous BBQ baby
back ribs and chicken, steaks, sea-
food, lobster in season, crisp sal-
ads, appetizers and, of course, dec-
adent desserts. Guests on Monday
will be treated to a cocktail hour, a
four course dinner with wine and
an open bar. This will be followed
by a silent auction, presentation
of the Humanitarian Award and
a special draw. The Foundation is
grateful to Frintzilas, Sotiropou-
los, and Gianopoulos families for
their hospitality and generosity.
Thanks to their donation of food,
alcohol and service, the proceeds
of the event will be directly rein-

vested in health care in the West
Island community.

Baton Rouge brand Chief Op-
erating Officer Stanley Goodman
said that when it comes to the
owners of the Dollard franchise,
“these gentlemen are our greatest
ambassadors.”

In Vaudreuil, franchisee Billy
Arvanitis has given a boost to the
Leukemia and Lymphona Society
and countless others. The Com-
plexe Desjardins location, under
the watchful eye of Chris-Ann
Nakis, a third generation Montre-
al restaurateur and a part of the
Baton Rouge family since 2001,

See COHEN, page A15

RECYC-QUEBEC

Québec

The advertising placement of this campaign falls under the Environment Quality Act (Chapter Q-2) and its related regulations. Newspapers subject to these regulations are required to contribute their fair share of advertising space.
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